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On-Line	–	Interac.ve	
Contemporary	Self-Study	Products	



Electronic	Public	
Educa0on	Offerings	
A	Preview	for	Elected	Leaders,	PE,	

PV,	VE	and	PA	Staff	



What’s	new?	
•  Modern Marine Navigation (MMN)- An on-

line, interactive, self-study navigation course 
 
•  Basic Boat Handling (BBH) – An enhanced 

eBook providing how to instructions about 
operating a boat  



Why?	
•  The	market	for	Educa.on	Classes	is	changing	
•  Aux	Public	Educa.on	courses	&	aIendance	have	
been	decreasing	

•  The	demand	and	acceptance	of	On-Line	
educa.on	is	increasing		

•  Expose	the	boa.ng	public	to	the	AUX	
•  Increase	RBS	educa.on	–	a	core	mission	



Why?	
•  For several years, USCG AUX RBS education has 

been trending downward. 
•  PE classes have been decreasing  
•  PE hours have been decreasing 
•  PE course completions have been decreasing 

•  This trend is unsustainable –  
•  If we’re going to fulfill our RBS Education mission. 
•  If we’re going look to PE classes for revenue 



Why?	
•  “Par.cipa.on	in	online	courses	increased	for	the	
10th	year	in	a	row” U.S.	News	&	World	Report	Magazine	8	JAN	2013	

•  Demands	of	jobs,	family,	travel	.me	&	cost	make	
On-Line	courses	aIrac.ve	to	many	consumers	

•  Es.mated:	in	2015	over	37%	of	post-secondary	
educa.on	courses	will	be	on	line	Marketdata	Enterprises	Inc		

	



Why?	
•  Other	Boa.ng	Educa.on	providers	(our	
compe.tors	in	the	market)		have	electronic	
offerings	

•  The	AUX	needs	electronic	offerings	to	stay	
relevant	to	the	RBS	community	

•  We	need	to	reach	“todays	boaters”	



Will	electronic	courses	replace	our	current	classes?	

•  No	way!	
•  Electronic	offerings	augment,	promote	&	support	
our	current	courses.	

•  These	are	new	tools	in	the	tool	box	
•  They	will	let	us	reach	a	market	we	don’t	reach	
now,	expanding	RBS	educa.on	

•  They	will	provide	a	source	of	revenue	



Benefits	
•  We	will	expand	our	RBS	educa.on	reach,	
poten.ally	saving	lives		

•  Flo.llas	will	get	opportuni.es	to	add	value	&	
market	these	RBS	products	&	legacy	courses	

•  Revenue	will	go	to	AUX,	and	.	.	.	
•  Flo.llas	will	get	opportunity	to	share	



Let’s	look	at	the	Products	
•  Modern Marine Navigation (MMN)- An on-line, 

interactive, self-study navigation learning course 
•  Basic Boat Handling (BBH) – An enhanced eBook 

providing how-to instructions about operating a 
boat  

•  Neither one of these is a certificate course. These 
would be follow on to a certificate course. 



Basic Boat Handling (BBH) 	
•  Developed	by	the	Aux	&	Boat-Ed	
		



Basic Boat Handling (BBH) 	
•  Authored	by	the	AUX	
•  Enhanced	eBook	
implementa.on	by	
Boat-Ed		

•  Embedded	videos	are	
included	

•  Aimed	at	new	boaters	



BBH 	



BBH 	
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What’s	the	price?	
•  BBH	costs	$9.99	
•  Downloadable	Enhanced	eBook		
•  BBH	is	being	sold	in	the	Boat-Ed	on-line	store	
– AUX	will	also	sell	on	the	AuxA	web	site	-	soon	
– Sales	on	AuxA	site	are	preferred			



Modern Marine Navigation (MMN)	

•  Developed	by	the	AUX	&	the	Boat	US	Founda.on	



Modern Marine Navigation (MMN) 

•  Authored	by	the	AUX	
•  VeIed	by	the	CG	Nav	
Center	

•  Web	implementa.on	&	
hos.ng	by	Boat	US	

•  The	gold	standard	in	
marine	NAV	courses.		















Charts	

•  Students	can	
download	high	
resolu.on	charts	









When	will	this	be	available?		

• MMN	release	date	is	01	MAR	2016	
– MMN	will	be	hosted	on	the	Boat	US	learning	
management	system	servers.		

– AUX	will	have	a	direct	link	to	the	course.	



What’s	the	price?	
•  MMN	will	cost	$40.00		
•  Promo	Code	Incen.ve	
– Use	of	a	Promo	Code	for	MMN	gives	customers	a	
10%	discount.	

– The	Promo	Code	=	The	Flo.lla	number.	



A	Nice	Incen0ve	
•  Promo	Code	=	Discount	for	the	purchaser	
•  For	every	purchase	that	uses	a	Flo.lla	Promo	
Code	(the	Flo.lla	Number	–	all	digits,	no	dashes)	the	Flo.lla	
will	get	a	$5.00	revenue	share.	

•  $5.00	income	for	the	Flo.lla,	for	each	purchase	/	
enrollment,	without	having	to	host	a	class.		



Spreading	the	News	
•  Boat-Ed	will	market	and	sell	BBH.	
•  Boat	US	will	market	and	sell	MMN.	
•  AUX	/	AuxA	will	market	both	products.	
•  AUX	personal	contact	-	Support	and	promo.on	
by	Flo.llas	and	AUX	members	is	cri.cal	to	success	
of	these	products,	cri.cal	to	our	RBS	mission.	



Opportuni0es	for	RBS	Outreach	
•  Flo.llas	will	receive	(limited)	MMN	purchaser	
contact	info,	allowing	follow	up	marke.ng	
efforts	for	other	PE	courses.	

•  Easy	to	promote	during	contact	w/	public.		
•  During	PA	events,	distribute	/	collect	contact	
info	to	inform	public.	



Flo0llas	can	Add	Value	
•  Products	may	be	sampled	in	the	classroom	to	
illustrate	a	lesson,	also	promo.ng	products.	

•  Hold	“follow	on”	classes	w/	AUX	Instructors	
–  Review	the	lessons	of	these	products	
–  Chart	work	in	local	area	–	on	real	paper	charts	
– Q&A	Sessions	
–  Review	the	workbook	exercises		



Flo0llas	can	Add	Value	
•  Example:	

–  During	PA	event,	pass	out	informa.on	on	products	
•  Have	sign	up	sheet	for	further	info	–	collect	email,	phone	#	
•  Distribute	Flo.lla	contact	info	–	set	up	email	address	(Gmail	is	free)	
for	Flo.lla	PE	ac.vi.es	

–  Inform	public	that	on	a	future	date,	a	class	will	be	held	to:	
•  Apply	lessons	learned	about	charts	to	charts	of	local	area	
•  Go	over	workbook	exercises	w/	real	AUX	instructors	
•  Review	BBH	and	have	Instructors	give	addi.onal	explana.ons	
•  Other	ideas	that	you’ll	have!	



Spreading	the	News	
•  Every	member	will	be	sent	an	L2	Message	
announcing	the	products	

•  Addi.onal	Webinars	(like	this	one)	will	be	
conducted	to	familiarize	members	w/	products		

•  Need	one	for	your	District?		We’ll	hook	you	up!	
•  A	recorded	version	will	be	available,	too.	



•  Webinars	&	L2	Messages	
–  Inform	about	products	
–  Tools	and	resources	available	to	promote	products	
–  Ideas	for	adding	value	to	products	

•  E-Directorate	Website	Member	Zone		
– Download	center	for	downloadable	resource	

Spreading	the	News	



How	can	Flo0llas	help?	
•  The	Flo.lla	is	where	interac.on	with	the	
boa.ng	public	occurs.			

•  Face	to	face	contact	is	the	most	effec.ve	
kind	of	RBS	Outreach	

•  Face	to	face	contact	is	the	most	effec.ve	
way	to	tell	about	these	products	



How	can	Flo0llas	help?	
•  Inform	boaters	when	performing	VSC	&	PV	
•  Promote	when	teaching	other	Boa.ng	Safety	classes			
•  Promote	/	inform	public	at	Boat	Shows	and	Public	
Affairs	events	

•  Work	with	local	Yacht	Clubs	and	Marinas	to	promote	
to	their	members	/	customers	

•  Promote	products	on	Flo.lla	web	sites	and	Facebook	
pages	



How	can	Flo0llas	help?	
•  In	other	words:	
•  Flo.llas	can	promote	these	products	
while	doing	all	of	the	things	they	
already	do	to	promote	RBS	

		



Na0onal	Support	
•  Pre-launch	announcements	and	promo.on		
•  Include	promo.on	on	response	to	requests	for	Vessel	Safety	Checks	
•  Include	on	Boa.ng	Safety	Educa.on	web	page	
•  Include	on	www.cgaux.org	home	page	rota.onal	ads	
•  Promote	to	industry	Media	Outlets	and	Public	Rela.ons	contacts	
•  Include	in	Na.onal	Facebook	and	social	media	outreach	
•  Email	Communica.ons	to	members		
•  Develop	marke.ng	tools	for	Flo.lla	use	



BoKom	Line	
•  RBS	Educa.on	is	our	mission	–	we	must	do	beIer	
–  Lack	of	boa.ng	knowledge	is	cause	of	many	casual.es	
– More	educa.on	=	fewer	casual.es	

•  AUX	must	enter	the	electronic	educa.on	market	
–  That’s	where	our	customers	&	compe.tors	are	
–  Status	Quo	is	losing	ground	

•  Addi.onal	source	of	revenue	
–  Help	support	AUX	programs	



Ques0ons?	

Thanks	for	your	aIen.on!	


